
 The Power of High-Quality Print Brochures
High-quality print brochures serve as an impressive alternative to business cards. 
Not only do they showcase your portfolio, but they can also be paired with person-
alized letters to medical professionals, highlighting your unique services. This tac-
tile approach guarantees more attention than a standard email, which risks being 
overlooked or lost in spam.
With a brochure, you create a memorable, tangible connection. Sending these 
brochures with a personalized letter to targeted medical professionals can signifi-
cantly increase your visibility and set you apart from digital-only approaches.

ACTION STEPS 

	� �Design an eye-catching, informative brochure highlighting your best 
medical illustrations.

	� �Distribute these brochures strategically to medical institutions, clinics, 
publishers, and educational establishments to maximize exposure and 
impact. 
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to Attract Your First (or next) 

5 PROVEN TACTICS
WITHOUT
SOCIAL
MEDIAMEDICAL ILLUSTRATION CLIENT
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In a world where social media often dominates the 
marketing landscape, it’s important to remember the 
power of alternative strategies, especially in niche 
markets like medical illustration.
The tactics outlined in this guide have not only prov-
en effective in attracting clients but also operate 
outside the pervasive realm of social media. Each ap-
proach has been tried and tested in my own journey 
as a medical illustrator, bringing in clients through in-
novative and often overlooked methods.

http://www.medizinische-illustration.ch


Forming partnerships with adjacent professionals, such as graphic design agencies 
that often need external freelance illustrators, can open doors to new opportuni-
ties. These agencies may lack in-house talent for specialized medical illustration 
and can become a steady source of referrals.
As an example, collaborating with a graphic design agency can be mutually ben-
eficial. They often require the specialized skills of medical illustrators for certain 
projects, which can lead to regular freelance work for you.

ACTION STEPS 

	� Seek out and establish connections with non-competing service 
providers such as a graphic design agencies.

	� Discuss and agree on a referral system that benefits both parties 
and increases client flow. 

C U LT I VAT E  W H AT  M AT T E R S   |   7  G O A L  S E T T I N G  H A C K S

You’ve wasted so much time trying to achieve 
your goals — it feels impossible to make 
progress, and the effort feels pointless!

One question holds the key to stop doing 
the same things you’ve always done and stop 
getting the same results you’ve always gotten. 
Your answer (your why) is the secret to setting 
goals that matter—goals you can’t wait to get 
started on!

  
 

ASK YOURSELF THIS QUESTION: 

WHERE DO YOU WANT  
TO BE WHEN YOU’RE  
80—OR 90 OR 100?  
(What will be important to you  
then and what won’t?)

We’ve asked this question of thousands of 
women, and their answers boil down to two 
things: relationships, and growing what lasts 
longer than us (a legacy). 

So, where do YOU want to be when you’re 
80? Get really specific, and then write it 
down. If this is hard for you, ask yourself this: 
where do you not want to be when you’re 80?

THE MORE CLEAR YOU ARE, THE MORE 
MOTIVATED YOU’LL BE TO MAKE THIS VISION 
A REALITY. You’ll know where to spend your 
time and where not to spend your time!

A S K  YO U R S E L F  T H E  M A G I C  Q U E S T I O N.
Hack 1:Hack 1:

Write down your answer to this question: where do you want to be when you’re 80?
ANSWER THIS

Your personal network can be a powerful asset in spreading the word about your 
medical illustration services. Don’t hesitate to discuss your work and aspirations 
openly. It’s important to remember that many people outside your professional 
bubble might not be aware of what medical illustration entails.
Take every opportunity to educate and inform your friends, family, and acquaint-
ances about your profession. Your passion and explanation can turn them into in-
formed advocates for your services.

ACTION STEPS 

	� �Prepare a concise, compelling description of your services to share 
with your network.

	� �Encourage your friends, family, and acquaintances to spread the 
word in their professional and personal circles.

Leveraging Your Personal Network

Collaborate with Non-competing Service Providers
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Offer Strategic Free Work 
While being asked for free work in exchange for exposure is generally a red flag, 
strategically offering your services can be a smart move. In medical illustration, 
collaborations with medical experts are invaluable for both the feedback and the 
networking opportunities they provide.
When you target and offer your services strategically, it’s a proactive approach 
that can lead to valuable collaborations and enhanced credibility in your field.
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5 Maximizing Impact with Email Newsletters
Email newsletters, unlike social media, allow you to own your list of contacts. While 
it’s not necessary to send a newsletter every week, it’s beneficial to make it a habit 
to update your audience with new projects. This consistent communication keeps 
your network engaged with your latest work.
Newsletters offer a direct line of communication with your audience. They provide 
a personal touch and ensure your updates are seen, unlike social media where your 
content might get lost in the noise.
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ACTION STEPS 

	� Identify and approach potential high-value clients in the medical field 
who could offer significant exposure or referrals in exchange for your 
services.

	� Set clear boundaries for the free work offered and focus on obtaining 
testimonials and networking opportunities.

ACTION STEPS 

	� Regularly update your email list with new and relevant contacts.
	� Use your newsletters to showcase recent projects and updates, ensuring  
that the content is visually appealing and engaging.

	� Include a clear call-to-action in each newsletter to encourage inquiries.
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I sincerely hope these enhanced tactics will be bene-
ficial for you. Remember, it’s not just about know-
ing these strategies; it’s about taking action and 
implementing them to see results. If you have 
any questions or need further guidance, please 
don’t hesitate to reach out to me. Your success in 

the field of medical illustration is just a few steps 
away, and I’m here to support you on this journey. 

                Let’s make these tactics work for you!
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LET’S CONNECT

Dive deeper into your medical illustration career with personalized sup-
port. My 1:1 mentorship program tailors strategies to your unique goals, 
offering dedicated guidance to enhance your success. Ready to transform 
your aspirations into achievements? 
Discover more about the mentorship program.

1:1 MENTORSHIP

http://www.medizinische-illustration.ch
http://www.medizinische-illustration.ch
mailto:info%40medzinische-illustration.ch?subject=
https://www.facebook.com/lucilleillustration
https://www.instagram.com/lucille.solomon/
https://www.youtube.com/channel/UCCK06wZ2JaWIoWy9CjHiXKg
http://linkedin.com/in/lucillesolomon/
https://www.medizinische-illustration.ch/mentoring
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